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IT'S ALL ABOUT YOUR DAY






The National Wedding Show 2009 
London Earls Court – 2 – 4 October 
Birmingham NEC 9 – 11 October 
National Wedding Show Bucks the Recession
It is a widely known fact that nothing will come between a girl and her dream wedding and the record figures seen at the National Wedding Show, spring shows bear witness to this. The National Wedding Show at Olympia this spring presented a 12% increase YOY while the Birmingham NEC show was the biggest ever with 13,863 visitors – representing a staggering 26% increase on 2008. Each year more than 60,000 people visit the UK’s biggest and most successful consumer wedding show to purchase everything from the perfect wedding dress to fabulous flowers. 

Early indications suggest that this upward trend is likely to continue, at the autumn shows there are more new and exciting features, that exhibitors have the opportunity to be involved in, raise their profile and sell to the inspired and enthused visitors to the show.  Ashley Roberts, Event Director comments   ‘The new features and initiatives will attract more visitors, enhance their experience, keeping them at the show longer, and encourage them to buy even more at the show.  We have put significant investment into features that give the bride- to- be and wedding party the confidence and advice they need to buy then and there on the day’ 
The National Wedding Show will open at Earls Court, London on Friday 2nd October with a flamboyant flourish courtesy of the one and only Laurence Llewelyn - Bowen and his gorgeous wife Jackie. As ambassadors of Beachcomber Hotel’s Weddings in Paradise, Laurence and Jackie Llewelyn-Bowen will be at the show, sharing anecdotes from 20 years of marriage and offering advice on how to plan the perfect day.
In what will be a media first and frenzy, the winners of the national competition to win their wedding at the National Wedding Show will get married live on stage. Hayley Oakley and Garry Drew will glide down the aisle in London while Shirley Barton and Luke Parkhouse will tie the knot in Birmingham. Over 16 exhibitors have partnered with the National Wedding Show to create their perfect days and will benefit from all the interest. 
Finding the perfect dress is the top priority for brides-to-be visiting the show, not forgetting their groom, bridesmaids and mother of the bride.  Huge investment has gone into the Catwalk sponsored by Wedding to ensure that it exceeds even the highest expectations. Exhibitors are invited to submit dresses to be selected for the catwalk, giving them the opportunity to be included in the highly professional, and most attended feature at the show, running 3 times each day.  
For the first time ever The Designer Flower Zone, in association with New Covent Garden Flower Market* and Wedding Flowers Magazine will bring the leading lights in designer floristry together at the show including Zita Elze, Paula Pryke, Phillo Flowers and Rebel Rebel*. 

Regular and highly popular feature the How to Look Good Show, hosted by TV’s fashion expert Caryn Franklin (This Morning, GMTV, The Clothes Show and Style Challenge), has been extended to include the How to Look Good Advice Clinic, sponsored by Conde Nast Brides.  By recommending exhibitors at the show the whole wedding party can have their personal bridal dilemmas solved by the How to Look Good team and also experts from the UK’s no.1 best selling bridal magazine, Brides** 
Wedding expert Kate Smallwood returns to the show to host the The Inspiration Sessions, which feature leading experts selected form exhibitors to provide their top-tips topics such as budgeting and planning, wedding flowers and cakes. 

The Designer** and Boutique Areas bring together the hottest names in retail and design to house the UK’s largest collection of wedding dresses under one roof, as well as tiaras, headpieces, veils, fascinators, underwear, jewellery, footwear, groomswear, formalwear, bridesmaid and special occaionwear for the mother of the bride and guests. 
There are many reasons to take part in the National Wedding Show, but having made that choice exhibitors benefit from a fully integrated advertising and PR campaign and are offered advice and support from the PR team in the run up to the shows on pre show promotion, onsite opportunities and top tips on making the most from exhibiting. This is something that clearly leads to bottom line success as Rachel Simpson from Rachel Simpson shoes found
‘I have once again had a fantastic time at the National Wedding Show – I have sold more than I could have hoped for - brides are definitely spending! I also made sales off the back of the press coverage that The National Wedding has provided for me, with one customer actually bringing the magazine with her to hunt out my shoes.’ Rachel Simpson, Rachel Simpson Shoes.

For more information on exhibiting at the National Wedding Show you can email Ashley Djemal
Event Manager Ashley.Djemal@nationalweddingshow.co.uk or call her on 020 7772 8455. or visit www.nationalweddingshow.co.uk
For more information visit the National Wedding Show website www.nationalweddingshow.co.uk
-Ends -
For information, images or interviews, contact Good Results on T:  0207 299 0580 
Sharon Good sharong@goodresults.co.uk / Kate Innes Katei@goodresults.co.uk
* Subject to final confirmation

** London only 
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